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Cargill Overview



> Gargil: our company

>More than 131,000 employees
>|_ocated In 66 countries
>More than $108 billion in revenue

>Private, family-owned since 1865
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Our purpose is to be the global
leader in nourishing people.

Our mission Is to create distinctive
value.

Our approach is to be trustworthy,
creative and enterprising.

Cargill
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to zero-calorie sweetener in your coffee

to hamburgers on the grill

to foam cushions in couches and cars
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1141 .f net worth
14,407 employees



Valuable Numbers:

A 12,000 employees
A 111 Locations

A $4 million+ financial contributions
A $5 million to local United Way agencies



Snapshot of Cargill Brands
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Sunny Fresh

@Purino (%) NatureWorks

Real. Right. Renewable.
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It is a company-wide commitment to apply our
global knowledge and experience to help meet
complex economic, environmental and social
challenges wherever we do business.

Corporate Responsibility is integral to how we live our vision to be
- the global leader in nourishing people.




Contributing $62 million to support programs these strategic areas:

Nutrition and health 7 focusing on long-term solutions to hunger, access to basic health
care and improving youth nutrition and wellness.

Environmental stewardship- investing in projects that protect and improve access to
water, provide conservation education and promote sustainable agriculture practices.

Educationi supporting programs that improve access to education for children that
strengthen skills in science, engineering and technology.

- Implementing local community engagement strategies
through 327 employee-driven Cargill Cares Councils.
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Protecting nature. Preserving life.
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http://feedingamerica.org/
http://www.unitedwayofiberia.org/images/United Way Color Logo.jpg
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Global Food Security

Meeting the worl dos ¢ Wi ng food needs

Sustainable
Production
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Food
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Open Trade

Investment in
research &
\education ‘
Qod safety

Six dimensions must work together to maximise food security
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